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Tourism & Events Department
7506 E Indian School Rd
Scottsdale, AZ 85251
480-312-7177
www.ScottsdaleAz.gov

To: David Scholefield, Chairperson
Tourism Development Commission

From: Steve Geiogamah, Tourism Development Manager
Date: September 20, 2016
Subject: Azcentral Food & Wine Experience Event Sponsorship

The proposed 2016 Azcentral Food & Wine Experience event funding proposal is attached for
the commissions review. R Entertainment is requesting $75,000 is support of the event which is
taking place at Salt River Fields at Talking Stick located in the Salt River Pima Maricopa Indian
Community on November 4 and 6.

The 2016 Azcentral Food & Wine Experience is two day culinary experience featuring more than
one hundred restaurants, wineries, and breweries. The event will also feature cooking expos,
food seminars and late night offerings.

Analysis & Assessment

New Event Development funds are available for events that take place outside the corporate
limits of the City of Scottsdale. Generally these funds have been provided to events that are
considered mega events and provide a large regional benefit and direct dollar support.

City staff has evaluated the proposal to identify the potential benefits of the proposal to the City
and the local tourism industry.

The benefits associated with the event include the opportunity to promote tourism in Scottsdale
as a culinary destination through event marketing and promotion.

Gannett is a partner in the event and has a presence in over 80 markets nationally. The event is
leveraging that partnership through marketing opportunities such as USA Today, Gannett’s
flagship newspaper. According to the producer, Gannett has committed a minimum of
$624,000 in promotional and media value to support the event.

In order to enhance the city’s event sponsorship evaluation process, the city has retained a
qualified marketing research consultant, Bruce Skinner and Associates, to measure, analyze, and
report the media impact and benefits associated with a proposed event sponsorship. The report
is attached.


http://www.scottsdaleaz.gov/

Funding Availability & Potential Options
There are currently funds available in the FY2016/17 Tourism Development Fund for new event

development. Pending TDC discussion, the following are options for consideration:

1) Recommend new event development funding for all or part of the requested amount of

$75,000.
2) Direct staff to further evaluate the event’s potential, event development partnership

opportunities and the resulting return on investment.
3) Take no action or additional event evaluation.

Alternatively, if there are additional questions or information needed for further consideration,
staff will proceed accordingly.
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September 12, 2016 - Presented By: Chelsea Fox with R Entertainment

I. Identify the name, date, location of your event, and host hotel if applicable along with the
proposed sponsorship request.
azcentral.com Food & Wine Experience
Friday, Saturday and Sunday, November 4-6, 2016
Salt River Fields at Talking Stick

Il. Describe event, participants, attendees and how you will provide qualitative and quantitative
information regarding event attendees and participants.

The master plan for the azcentral.com Food & Wine Experience (AZFWE) is to create an
evergreen property that will blossom into a Scottsdale signature event. The event brings
together the perfect balance of consumer engagement, media development, entertainment
excitement and major local and national brand activation that will eventually drive major
hotel room nights. Elements of the Experience will include the food lover’s favorite --
the Grand Tasting Experience with more than 100 restaurants, wineries, breweries and
spirits; plus expos featuring the latest kitchen tools & gadgets, new cooking technologies, a
luxury & relaxation venuea., and opening night reception party First Course. To further target
millennials, fashionable Dia de los Muertos and Industry Night after parties will commence.
Seminars, master classes and exclusively intimate dining experiences are also a major part of
this extravagant event. In 2016, local 501-C3 The Joy Bus will be directly benefitting
monetarily and promotionally from the event. Desert Stages Theatre and TGen will also be
beneficiaries.

Gannett is an equity partner in azcentral.com Food & Wine Experience. Always a sponsor
of events in the past, this is the first time ever that Gannett has invested as a partner in an
event. Gannett has a presence in over 80 markets nationally. Our Public Relations team will
also be targeting organizations that are major Scottsdale tourism ‘feeder’ markets. See
Addendum B.

Both the participants (chefs and business owners) and the attendees are affluent
individuals. They are influential decision makers, gate keepers, industry trendsetters, TV
Network celebrities, and culinary superstars nationally and internationally.

Demographics of similar food and wine events report
the attendees median age ranges of 36-50 with an average
household income of 100k +.

One of AZCentral.com Food & Wine Experience’s goals is to
capture the attention of the Millennial Generation. Millennials,
more than any other generation, actively seek unique, new
ways to come together to learn, try, taste, and embrace the
latest in local, artisanal foods, craft beers, spirits and wines.
With more than 50% of millennials now referring to themselves
as “foodies”, they are engaged with the culinary culture while
choosing to spend more time and money on event-based
experiences. Millennials are prioritizing these types of events
because they offer a chance to connect socially over food and
drink, act as connoisseurs while trying a variety of items, and
see behind the scenes of the products they eat and drink. Food
and beverage events are the perfect opportunity to combine
their love of live experiences with their passion for unique,
quality food and drink.




I1l. Include all levels of sponsorships in your proposal including the level
you are requesting for the City of Scottsdale.

IV. Describe how the event will contribute to the Scottsdale CVB
branding efforts as well as provide exposure nationally,

The event will host the “Dia de los Muertos” Party where millennials
can celebrate music, food, drink and interactive elements, delivering a multi-
sensory experience. The event is also thanking those who work in the
“industry” with an Industry Night after party on the last day of the event.
Additional experiences such as “Scotch, Steaks & Stogies”, “Not Your
Average BBQ & Brews”, etc. are aimed at the objective to create
interactive culinary experiences beyond traditional tasting events.

R Entertainment owns its own ticketing site which the sales of the
event will be driven through, and can provide quantitative data
presenting all local, national and international visitors.

AZFWE Sponsorship packages are customized to the needs of
the individual partners. The City of Scottsdale will be a key sponsor
included in all of the event media as THE destination as well as all of
the elements of Scottsdale’s brand. We will promote the City of
Scottsdale via print, online databases and at the event.

Our request for $75,000 will be regained by the City of
Scottsdale via the immense promotional concentration towards
Scottsdale, its utilization of local business owners and local
celebrity chefs, and the business brought in by attendees and
celebrity appearances.

Cadillac and AJ’s Fine Foods will be hosting AJ’s Fine Foods VIP
Pavilion. Additional sponsors include Sub Zero/Wolf, Southern
Glazers Wine & Spirits, and Hensley Beverage Company as official
category sponsors.

azcentral.com Food & Wine Experience is presented by ,/' fai’ﬂeﬂtfa‘wm]
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internationally and/or outside Maricopa County for Scottsdale’s presented by
attractiveness as a destination to our target upscale resort visitor. —

In 2015, the marketing engine of Republic Media, USA Today, R ggﬁfé’/{({’
Entertainment, FleurComGroup and CBS Radio comprised a strong ~
arsenal to reach well beyond Arizona, creating 156 million consumer
impressions through advertising, promotional & news coverage. See
the breakdown in Addendum B.

The Gannett flagship newspaper, USA Today, will promote the
event generating a “conservative” estimate of 3 million consumer
impressions with a $170,000 advertising campaign. Thirty-nine
quarter page color ads will be distributed into 13 major markets.
See Addendum A.

Gannett/Republic Media has committed a minimum of $624,000
in promotional media to support this event. See plan in Addendum
A. Gannett is an international media and marketing company,
one of the largest, most geographically diverse media companies
in the U.S. serving over 80 markets. Through its powerful network
of broadcast, digital, mobile and print platforms, the company
informs and engages 110 million people each month. Gannett reaches
more than 65 million unigque visitors online each month [or 29
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percent of the U.S population]. An invested partner in this event, The
Arizona Republic, owned by Gannett, is the largest newspaper in the
greater Southwest region, reaching approximately 1.5 million
readers each week. AZCentral.com is Arizona’s No. 1 website and
attracts more than four times the traffic of its nearest competitor.

Our Public Relations team will also be targeting organizations that are
major Scottsdale tourism ‘feeder’ markets. See Addendum B.

The caliber of the event will be promoted via our active partnerships with top tier
restaurants, James Beard Award-Winning Chefs, elite business owners, critically acclaimed
cookbook authors, celebrities endorsing cookbooks and spirits products, as well as the
ambiance of the event via location, décor, additional high-end sponsors, hotel
accommodations and partnerships.

V. Describe how the event will stimulate the fundamental decision to travel and visit
Scottsdale as generate room nights as well as enhance the length of stay.

Gannett is distributing marketing content about the event through key markets with USA
Today. The event will be working with Scottsdale CVB hotels for “stay and play” packages
with event discount codes and incentivizing Scottsdale CVB properties to market their
packages using social marketing content. The event will also promote the City of Scottsdale
and partner hotels using click-throughs on the event website and Gannett’s website.

In its first year, AZFWE coordinated a ticket offer for hotels apart of the Scottsdale CVB.
The offer included 2 general admission tickets for every room booked the weekend of the
event. Fourteen hotels participated in the ticket offer and five posted about the event to their
website/social media.

The event is working with B2B companies to purchase Cabana packages that include
tickets to the VIP Grand Tasting event to entertain clients for the weekend. We will market
Scottsdale to these clients, ticket buyers, and our national and international celebrities and
chefs by suggestion attractions, hotels, dining and activities via personal offers and linking
these experiences and Scottsdale’s CVB website on our event website.

Because AZCFWE models South Beach Food & Wine Festival (62,000 attendees) and
Aspen Food & Wine Classic (minimum ticket $1000), it will attract the upscale visitor who
is familiar with these high-end events, and educate visitors about Scottsdale as a national
culinary destination. Demographics of similar food and wine events report the attendees
median age ranges of 36-50 with an average household income of 100k +.

VI. Outline how evidence of room nights in Scottsdale hotels as a result of the event will be provided.
R Entertainment owns its own ticketing site which the sales of the event will be driven
through, and can provide quantitative data presenting all national and international visitors.

Our national and international Chefs will have arrangements made at Scottsdale hotels,
and we will be working with Scottsdale hotels on room/ticket packages for all visitors. These
packages will be offered on the event website and promoted through the event marketing
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plan. Hotel restaurants and chefs will be heavily involved in the event,
therefore promoting the hotel and enticing room stays.

VII. Events eligible for consideration should fit one or more of these drivers

in order to be considered: Art and Culture, Culinary, Golf, Sports and
Recreation, and Western.

AZCentral.com Food & Wine Experience encompasses the paramount

reflection of Culinary and Art and Culture in Scottsdale. Scottsdale’s
culinary talent will be on display nationally. The event has already
secured three local James Beard Award-Winning Chefs as well as 30
additional top respected chefs in the Valley, most of them who
practice their craft in Scottsdale. Through Network TV Star Chefs,
national and international chefs,cookbook authors and celebrity
endorsed spirits and food lines, Scottsdale will be the center of the
spotlight as a national culinary destination. The event will additionally
be working with local artists and musicians to provide an
unprecedented atmosphere highlighting the culture that

is Scottsdale. AZFWE is working with Talking Stick to produce a
traditional, high end, Native American dinner to bring in Western
culture.

VIII. A detailed, itemized list of what sponsorship benefits the City of
Scottsdale will be receiving as part of the sponsorship package.
Please include impression values, quantity, distribution methods.
Promotional Media
a.i. The City of Scottsdale will be a key sponsor included in all of
the event media as THE destination as well as all of the elements of
Scottsdale’s brand.
a.ii. USA Today has pledged over $170,000 in advertising in 13 major
markets.
a.iii. Gannett/Republic Media has pledged over $624,000
dollars in promotional media
a.iv. Public Relations campaign with a target of over 50 million
consumer impressions. See plan in Addendum B.

Hospitality:

b.i. On Site Event Signage

b.ii. City of Scottsdale/Scottsdale CVB Listed in Program
b.iii. Scottsdale CVB Concierge/Promotional Booth

Display exposure on Food & Wine Experience website - click
through buttons to CVB website Social Media
c.i. Scottsdale CVB to receive two social media assets for
promotional contesting and internal use

IX. Approved funds are based on a dollar-for-dollar match. For
example, if an event is approved to receive $30,000, the total cost of
pre-event marketing expenditures required is $60,000. Of which
pre-event public relations value can be considered up to 50%.

a. In 2015, the marketing engine of Republic Media, USA Today, R
Entertainment, FleurComGroup and CBS Radio comprised a strong
arsenal to reach well beyond Arizona, creating 156 million consumer
impressions through advertising, promotional & news coverage. See the
breakdown in Addendum B.

USA Today has pledged $170,000 dollars in an advertising campaign.
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Gannett/Republic Media has committed a minimum of

$624,000 in promotional media to support this event. See plan in
Addendum A.

The PR value will be at least 50 million impressions. See plan in Addendum B.
d.i. A recent R Entertainment/FleurCom Group project may serve as a representative
example of the scope of news media outreach to be applied to azcentral.com Food & Wine
Experience. More than 540 million consumer impressions worldwide were generated for
Super Bowl XLIX Big Game Big Give. These 540 million impressions exceeded $20 million.

e. Marketing efforts launched in March 2016. Please see examples of ads, articles and press
releases on page. See below.

X. Provide economic study or economic impact results of the event and
the estimated impact on Scottsdale.
azcentral.com Food & Wine Experience has a direct positive impact on economic

development and tourism for the City of Scottsdale. The event spread is the seasonality
of tourism into Scottsdale, increasing the awareness of Scottsdale as a travel/tourism/culinary
destination. Over a two day period, over 500 patrons attended the event in 2015. Of the
attendees, there were ticket buyers from 20 different states and 29 different Arizona cities!
(for more detailed information, please see page 18-19 in the azcentral.com Food & Wine
Experience Post Event Report submitted to the City of Scottsdale in 2015)

AZFWE highlights Scottsdale as a sophisticated City, bringing awareness to affluent
patrons nationally. It creates an increase in a permanent level of local interest in participation
of the activities associated with the event, strengthening regional values and traditions and
the preservation of heritage. Visitors and locals discover new restaurants, spirits, beers and
wines that are sold at Scottsdale restaurants and retail outlets. It succeeded in 2015 in
becoming a demand generator for businesses, restaurants, retail stores, and future businesses.

In addition, there is also “organizational spending” as all chefs and restauranteurs, along
with the promotional companies and vendors will be staying in Scottsdale hotels and
purchasing additional inventory from retail vendors.
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GET YOUR TICK|

40 CHEFS

Pholo by Ken Goodman

Mark Tarbell
Tarbell's, The Tavern,
The Wine Store

Lunch With Mario Batali
Join Mario Batali for an exclusive
lunch inspired by his new cookbook
— guests receive a copy with lunch
purchase. Limited availability.

$99 PRE-SALE

f aZentralcom 1
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Charlene Badman
FnB

10 RESTAURANTS

200 WINES, BEERS & SPIRITS

+FO0D SUPERSTARS

CHEF DEMOS | INTIMATE EXPERIENCES | COOKING TIPS

In its second year, the highly-anticipated culinary showcase expands to award-winning Salt River Fields.
Celebrate with the hearts and palates of chefs, vintners, distillers, restaurateurs and enthusiasts.

o 2ka

Matt Carter
House Brasserie, Zinc

Jacques Qualin
J8G Steakhouse

Bistro and the Mission

Scotch, Steaks & Stogies
James Porter, Christopher Gross
& friends deliver the happiest of
happy hours, leading with a
high-country experience from
Porter’s TERRA farm + manor.

$39 PRE-SALE

Bernie Kantak | Stephen Jones | Justin Beckett | Cullen Campbell | Anthony Demuro | Isaac Carter
Dustin Christofolo | Jennifer Russo | Charles Wiley | Chrysa Robertson | Mel Mecinas
Gregory Wiener | George Frasher | Keenan Bosworth | Tracy Dempsey | Robert McGrath

INTIMATE EXPERIENCES

Add an Experience that allows you to get up close and engage with celebrity and local chefs.

Not Your Average BBQ & Brews
Scott Holmes, Stephen Jones &
Bernie Kantak elevate the classic
American barbecue. Think wagu
beef vs classic pulled pork!
Select beer pairings included.

$49 PRE-SALE

Eat. Drink. Give.
Sisterhood of the Stove
presents a 13 female-chef
lineup, featuring gourmet
bites & cocktails
benefiting The Joy Bus.

$99 PRE-SALE

East Meets West
Nobuo Fukuda & friends
beckon guests to savor
cuisine of the East with a
West Coast flair.

$39 PRE-SALE

The Grand Finale
Gio Osso & friends present
a superlative multi-course
meal with fabulous pairings,
capping off 3 days of rare
food and beverages.

$99 PRE-SALE

10 RESTAURANTS INCLUDING

Artizen at the Camby Hotel | Beckett's Table | Bitter & Twisted Cocktail Parlour | Bootleggers Modern
American Smokehouse | Bourbon & Bones Chophouse Bar | Cartel Coffee Lab | Citizen Public House
| Crab & Mermaid Fish Shop | Cress on Oak Creek at L'Auberge de Sedona | Crudo | Different Pointe of
View-Pointe Hilton Tapatio Cliffs | Frasher's Smokehouse | Gadzooks Enchiladas & Soup | J&G Steakhouse
| L'Auberge de Sedona | Little Miss BBQ | MATCH Cuisine & Cocktails at FOUND:RE Phoenix Hotel |
Mamma Toledo’s The Pie Hole | Nico Heirloom Kitchen | Nothing Bundt Cakes | Okra Cookhouse & Cocktails
| Otro Cafe | Pig & Pickle | Proof | Quiessence at The Farm at South Mountain | RedThai Southeast Asian
Kitchen | Shabu Fondue | Southern Rail | Sweet Republic | Switch Restaurant & Wine Bar | Talavera
| Tarbell's | The Dhaba | The Gladly | The House Brasserie | The Larder + The Delta | The MARKET
Restaurant+Bar | The Mission | The Second Story Liquor Bar | The Vig | The Wild Thaiger | Top of the
Rock | Vit Honest Craft | ZuZu at Hotel Valley Ho

S TODAY AT ©® www.azcentralfoodandwine.com

GRAND TASTING
$85 (one day) $] 50 (Sat & Sun)

+ Unlimited sampling of 70 restaurants
over two days

+ 200 wines, beers & spirits

+ Celebrity chef demonstrations,
seminars and panels

INSIDER SPECIAL

Subscribers save $10 &

get Mario Batali’s new book.
Go to insider.azcentral.com to redeem.

VIP GRAND TASTING
$] 20 (one day) $220 (Sat & Sun)

+ Unlimited sampling of 70 restaurants
* 200 fine wines, rare craft beers,
distinctive spirits

Celebrity chef seminars and panels
1-hour early access

Preferred parking

+ AJ's Fine Foods VIP Lounge

Private demonstrations

Private tastings

« Preferred seating at Grand Tasting stage
VIP facilities [restrooms]

First Course opening night reception

MARIO BATALI GRAND
TASTING $200 tsatoniy

+ VIP Grand Tasting
+ Early entry to mingle with Mario Batali
* Hors d'oeuvres and drinks in the
VIP Lounge
+ Mario's new cookbook

FIRST COURSE
$35 PRE-SALE (Friday 5:30 -8m)

+ Opening night party to benefit
The Joy Bus

+ Open-air lounge setting

+ Exclusive tastings

+ Specialty cocktails & wine

« Music

) F_— IrILGSTER
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GET YOUR TICKETS T0 AY Al @ azcentralfoodancdwine.com
55 c HEFS 10 RESTAURANTS
200 WINES, BEERS & SPIRITS

+F00D SUPERSTARS

CHEF DEMOS | INTIMATE EXPERIENCES | COOKING TIPS

R g —— GRAND TASTING
B aunn & e

< $150 iat g sum

* LMITED TMEOFFER
Incluckes Maria Balali's new cookbook
{while suppliestash

+ Unlimited sampling of 70 restaurarts
cwar b deys

« 200 wines, bers &spik

~ Gelebrity ¢ het demonetetions,
Semina s & pansls

INSIDER SPECIAL

VIP GRAND TASTING"
$1 20 sator sund
$2_20 {58 % Sun)

Fe’/
{ Pressnied by
Al Fine Foods

+ Unlimited sampling o1 71
resEuREnts Dler bin days

+ 200 wines, beers & spirits

« Gelebrity o het seminars and paneks

- Specisl libations

- 1-houreary aceess

. + Prefermed parking
Kavit Fink Rlex Stratta Bruce Kalman « A= Fine Foods WIP Lounge
Owner & Executive Chef, Exerutive Chel & James Exerutive Chefé + Freferred s=ating 2t Grand Tasting stage
Emmer & Rye Beard fward winner ' Chopped' champion VI mstmams
Jacques Qualin |Robert hicGrath | Scott Holmes | Chareen Badman |Tonya Saidi Andud s Mario B bl naw anckbods
i St )

Tammie Cos | Christopher Gross | Keenan Bosworh | Bob Tam
Fora complete listaf partisipating ehefy #isita arentralfoodandwine. com

GET YOUR TICKETS TODAY AT ® azcentralfoodandwine.com

70 RESTAURANTS INCLUDING =

Gditc
Petizen 2t the Camby Hotel | Beckett's Table | Bitter & Tuisted Cockiail Parour | Blue Hound Kitzhen & 3%
Coddalls | Buoflengers hindem American Smokenouse | Bourbon & Bones Chophouse Bar | Cartel Coflee
Lab | Citizen Public House | Cressen Oak Creek at Uéuberge de Sedona | Crudo | Different Pointe of vieu- M ONARK ]
Puinte Hiton Tapatio Clifis | Frashers Smokehouse | Gadzooks Enchiladas & Soup | J&G Steakhouse SALTRIVERFIELDS
L#uberge de Sedona | Litle biss BB | hdamma Toledo's The Pie Hole | Mico Heirloom Kitshen L L -

Soottedals ﬂﬁﬁ
BENEFITING: & ;
@ 3 Biaiion

FART OF THEUSA TODAY NETWORK Copyright & 2016 The Arizona Repuklic 0941 2016
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Experience
Continued from Page 1D

Gross sipped it, he realized it was scotch
and tried oturht down. The chef curtly
informed him that in the UK., scotch is
whiskey, unilke the Kentucky bourbon
Americans are used to.
“Inthe Wi loin asting with
wine company that alsohad scotches in
its portfolio,” Gross said. “T put my nose
in the stinkiest, peatiest one, and liked it.
Ttturned out tobe Laphroaig. It's been 25
years now and I'm still drinking it, with
one lmle ice cube that brightens it up.
Gross said the combination of a great
steak anda fine scotch really works well

er.
“I don't know what led me to scotch,
but now 1 like it and I have it as a late-
night drink,” Gross said. “It’s great with
sleak that is really charred up and rare.”
p.m. Saturday, Nov. 5. ball
River Fitds o Talking Stick, Loop 101
and Indian Bend Road, Salt River Roser-
vation. $39. azcentralfoodandwine.com.

Not Your Average BBQ & Brews

Scott Holmes, owner of the celebrat-
ed Little Miss BBQ in Phoenix, will lead
this dining experience. While Holmes is
aproatbrisket, ribs and your traditional
barbecue fare, he'll take this as an oppor-
tunity to try something a bit different

“I'd really like to incorporate a lot of

James Porter will lead the Scotch, Steaks
& Stogies dining experience.

FLEURCOMGROUP PHOTOS
Little Miss BBQ's Scott Holmes will lead the
Not Your Average BBQ dining experience.

Chef Christopher Gross willbe nanof the
Scotch, Steaks &

Chef Stephen Jones will join in the Not Your

fire into the event,” he said. “I want to
use equipment and methods that people
don’t usually see or use, and maybe cook
awhole lamb or pig.”

He hopes to use some more interest-

ing cooking gadgets, such as an Argen-
tinian grill or 300-gailon smoker.

Stephen Jones of The Larder + The
Delta in DeSoto Central Market and Ber-
nie Kantak from Citizen Public House

azcentral.com

Food & Wine Experience
When: Friday-Sunday, Nov. 4-6

Where: Salt River Fields at Talking Stick.
Tickets: azcentralfoodandwine.com

and The Gladly willjon Holmes,helping
him with the smoking and preparing side

ishes.

“It'll be the three of us getting logelh
erto have a good time, to be in the pit and
barbecue together,” Jones said. “This
event gets us to slow down, because
we're typically high-end chefs who do
high-end food.”

Jones said the beer pairings are per-
fect for this barbecue-focuse 2

“It's the great American classic,” he
said. “Put that brisket on and cook it low
and slow, and you sit back and have a
beer and chill.”

A variety of beers wil come from

Four Peaks, Breckenridge, Elysian,
Golden Road and Goo: d.

“It will be an experlence e vike any-
thing else people have had,” Holm
said “We're incorporating a ot of visual
elements that you don’t usually see at
cooking demos..It will be kind of a pri-
mal meat fest. Meat and fire s just some-
thing very| baslc in our D!

m. Saturday, Nov. 5. Salt
River Fieids o Talking Stick, Loop 101
and Indian Bend Road, Salt River Reser-
vation. $49. azcentralfoodandiwine.com.

Let’s talk about, try Arizona craft beers at Fare Play

DOMINIC ARMATO
THE REPUBLIC| AZCENTRAL.COM

Tuesday, Sept. 13, join me at the
Crescent Ballroom in Phoenix for Fare
Arizona Craft Brewing.

Fxrst, we'll gather with fellow beer
geeks and try some craft beers from
threelocalbrewers: Dustin Hazer of
i ewing Co., Gabe Wilson t;f

o Basin Bre
SanTan Browing. Company and J

Huss of Huss Brewing
Company. Then we'll take
W out seats for a discussion
and Q&A.

The craft beer bnnm 15
a nationwide phenol
o, butthe past fewyears
have been particularly in-
teresting for the state’s
craft brewing scene. Along with Rob
Fullmer of the Arizona Cratt Brewors

Dominic
Armato

Guild, our guest brewers will talk about:
‘The creative work coming from our
local breweries.
» The impact of recent and potential
fulure 1eg|<1aunn
‘ways in which craft beer is be-
commg a more integral part of the local
dining scene.
coming Fare Play events will ex-
plore topics like the influences that have
shaped Arizona Mexican cuisine and the

explosion of traditional Chinese food in
the East Valley. Each evening will bring
fresh insight into what makes our dining
scene unique, as well as something tasty
wombbleor sip

Tuesday, Sept. 13. Samplmg
slans ‘7 .m., show starts at 8
Crescent Baliroom, 308 N. Second Ave,
Phoenix. ~ $25. tickets  at
lickets acentral com - (includes - shaw

ind tasting samples).
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