
HearPO: Discount  

Hearing Program

Educational materials and  

tools for your customers

• Web Content
• Custom webpage and URL
• Educational webinars
• Newsletters
• Email blasts
• EOB Inserts
• Brochures
• Coupons
• Direct Mail
• Reporting

Should you need more information or to  
request materials, contact Angela Norling at: 
angela.norling@amplifon.com or 1-888-510-0766 ext. 4036
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Simply Call 1-877-4-HEARPO (443-2776) to learn more about
the hearing program and to make your appointment.

Seven surprising facts  about hearing aidsNearly 35 Americans have a hearing loss. While the vast majority could be helped by

hearing aids, many do not seek the help that is so readily available.One of the biggest obstacles: erroneous and outdated notions about hearing aids.
HearPO wants you to know the true story — and some facts that just might surprise

you — about today’s sophisticated hearing aids and hearing aid features.
FACT #1: Millions wear hearing aids without giving away their “little secret.”

As with other modern electronic devices, hearing aids come with increasingly miniaturized

components. Because of this, hearing aids can be built tinier than ever — providing a

discreet fit without sacrificing many popular features and options. The very smallest are

mini-CIC (completely-in-the-canal) hearing aids, which fit virtually out of sight. 
FACT #2: Hearing aid sound quality has progressed remarkably.
Digital signal processing (DSP) and technology features have revolutionized the hearing

aid listening experience, especially when compared with older “analog” hearing aids.

Voices sound more natural, music comes through more true to life, and overall sound

quality is richer and clearer than ever before.FACT #3: Hearing aids can provide help where you need it most.
For most people, hearing loss occurs in certain sound frequency regions more than in 

others. It is common to experience more hearing loss in the higher frequencies of sound

than in the lower frequencies. Hearing aids can be programmed and customized to 

provide benefits in the areas where help is needed most.FACT #4: Hearing aids can help you hear conversation easier in noisy environments.  

In the past, one of the biggest complaints among hearing aid wearers was that they

couldn’t hear conversation in noisy environments. This is no longer the case with many

of today’s advanced hearing aids. Digital noise reduction, directional microphones and

other innovative technologies allow wearers to focus more easily on what their 

companions are saying with less interference from background noise. 
FACT #5: Hearing aids have become “smart” devices.
Many of today’s hearing aids can do much more than just amplify sounds — much like

“smart phones” are used for more than just making phone calls. For example, with built-in

wireless technology, audio from a cell phone or iPod can be streamed directly into the

hearing aids, which become, in effect, stereo headsets.FACT #6: Most hearing aids are customized to the individual.
“One size fits all” certainly does not apply to hearing aids. The majority of hearing aids 

are custom fit to each wearer’s ears and hearing loss, ensuring maximum comfort and

performance. 

The importance of professionalhearing care
Question: Which hearing aid delivers thehighest consumer satisfaction?

Answer: The hearing aid that comes withthe services of a qualified hearing healthcare professional.
This is the conclusion of a study conductedby the nonprofit Better Hearing Institute.In fact, the study indicates that the servicesprovided by a qualified hearing health careprofessional are just as important — if notmore important — to wearer satisfactionas the hearing aids themselves.

In an article which summarizes the studyfindings, the authors identify a “commonsense” process for fitting hearing aids, including these services:
• Physically inspect the ears and reviewthe person’s history

• Accurately measure the person’s hearing loss
• Select the correct technology and options for the patient

• Perform a quality control assessmentof the hearing aids
• Conduct an in-the-ear verification ofhearing aid performance

• Fine tune the hearing aid settings tomatch the individual’s needs• Validate the performance of the hearing aids in everyday life• Provide counseling and rehabilitationservices
Today, you can buy hearing aids in a lot ofdifferent ways — even over the Internet.
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It’s easy for you to work with HearPO.

When it comes to educating yourclients, HearPO does it all.
Letting your clients know the benefits of HearPO and helping them take advantage of this great 

benefit is easy. That’s because we do it for you. HearPO provides all the tools and support you need 

to spread the word, and can create a custom marketing program for you.Here’s what we can offer:Educational webinars – We can implement and moderate webinars to educate your clients on hearing los s 

and how to treat it with the help of a professional hearing health care expert. We can also cover a range of

topics including: hearing loss rehabilitation, noise vs. hearing loss, how to buy hearing aids, and more.

Newsletters – We can offer newsletters updated regularly with information about hearing care, products 

and services and the HearPO Program. Or we can provide content (such as articles) for your own company

newsletter.

Testimonials – We can show your clients the benefits of HearPO through print testimonials featuring actual

HearPO members.

Email blasts – We are able to create custom emails for your organization, with updates about hearing care, 

products and services, and the HearPO Program.
Customized offers – Based on the needs of your organization, we can offer special savings like coupons,

significantly discounted mail-order batteries shipped free right to your employee’s/member’s home, or a

friends and family program.

Simple employee enrollment instructions – We provide simple instructions so that it’s easy for your

clients to access the HearPO Program.

Q & A – clients often have immediate questions about HearPO and its benefits. We provide this guide to 

answer some of the most common questions.

Announcement printouts – We can provide coupons, program reminders and more that can be distributed

through a payroll statement, Explanation of Benefits, or other means.

Call us today at 1-888-432-7464

Maybe you’re not sure if you need the help available
through your HearPO® hearing health care program.
Only through a hearing test performed by a qualified
hearing health care provider can you be certain. 
However, hearing-impaired individuals (or their loved
ones) may notice a number of common symptoms.Take this quick test to find out.

Don’t wait–get in touch with HearPO now.
Hearing loss is one of today’s most common health 
conditions affecting nearly 35 million Americans 
according to the Better Hearing Institute.

Hearing loss usually comes on so gradually, you might
not realize it’s happening. The important thing is to catch
it and resolve it in the early stages. Left untreated, hearing
loss may profoundly undermine your quality of life, which
can result in reduced participation in organized social 
activities.*
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You deserve to hear better.

Hearing Health Program Overview

How to access yourHearPO® Program.

Do you need helpwith hearing?

  Do you feel that people mumble or do notspeak clearly?
  Do you have trouble with understandingconversations in restaurants?  Do you turn the TV up louder than others need to?
  Do you have problems following conversationsbetween the front and back seat of cars?If you’ve answered yes to any one of these questions, 

we encourage you to call HearPO to learn more about
how you can take advantage of your hearing health 
benefit.

Yes No

Call HearPO to start the process• Call 1-877-443-2776 to locate a hearing health
care provider in your area.• Our representative will explain the HearPOprocess and help you make an appointment with 

a hearing health care provider. • A HearPO letter will be mailed; this activates your
hearing health care program.

At your appointment• The HearPO hearing health care provider will 
test your hearing to determine whether you can 
be helped and which hearing aid is the most appropriate for you.

• At the end of your hearing test appointment, you’ll pay the discounted HearPO rate for all test
procedures.  

• Once the hearing aid is selected, the hearing health 
care professional will order the hearing aids.

Receive your hearing aids• You’ll be contacted for a fitting when the product
is received by your hearing health care provider.• As part of the fitting process, you’ll receive complete instructions on the use and care ofyour hearing aids.

• The provider will collect your payment for the
hearing aids and forward it to HearPO at the time
of fitting.

• Keep in mind the HearPO comprehensive program
includes a 60-day trial period and one year after care.

HearPO is an American Diabetes Association National Strategic Partner.
The American Diabetes Association does not endorse any specific health care program.

*The National Council on the Aging, May 1999. Study conducted by the Senior Research Group.

Call 1-877-443-2776or visit www.hearpo.com
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* Competitor coupon required for verification of price and model. Limited to manufacturers offered through the HearPO program. Local provider quotes only will be matched.

** Some exclusions apply. Limited to one-time claim for loss and damage.
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Introducing the HearPO Hearing Health Discount Plan

TURCK Inc.LOWEST PRICE GUARANTEE* on over 1,000 brand-name hearings aids from 
several industry-leading manufacturers.

• Significant savings on hearing aids and 30% off on hearing health care services

• 60 day trial period – with no restocking fees• 3-year warranty and loss & damage coverage** – one of the longest warranties 

you’ll find anywhere on most hearing aids, covers repairs, loss and damage
• Free hearing aid batteries for one year mailed directly to your home (80 cells per

hearing aid, approximate $75 value)• Over 2,700 locations nationwide• 1 year follow-up care
• Discounted prices extending to family and friendsSpecial Money Saving Offer
$5000 OFF $12500 OFF

Call now! 1-866-211-6049Bring this coupon to a HearPO provider to take advantage of this offer.Limited Time Offer: Expires September 30, 2012
(Provider please forward coupon to HearPO at time of purchase) Not valid with any other offers.

One hearing aid
Two hearing aids†

-OR-

 Did you know?Almost 1 in 9 Americans (34.5 million) suffer from hearing loss, and this number is 
expected to double by 2030.95% of hearing loss can be successfully treated with hearing aids

Americans with profound hearing loss earned an average of $23,000 less than people 
with normal hearing.

AMPLIFON “HEARPO EOB STUFFER - CONCEPT A” /  RRD #XXXX  /  CS #148747-11  /  CREATIVE & FORMAT FEATURES ARE SUBJECT TO MFG. CLEARANCE / R-2, 11.4.11

PT X BUCKSLIP (FACE)   /   4C PROCESS: CYAN, MAGENTA, YELLOW, BLACKHearing Screenings & Hearing Aid Discounts
Valuable Benefits for You and Your Family from Cigna Healthy Rewards

Do you or a family member live with hearing loss?Take advantage of acomprehensive, affordablehearing care programthrough HearPO, thenation’s largest provider ofhearing healthcare benefits.

SAVETHIS SLIP!Or Pass ItAlong!Guaranteed LOWEST price on hearing aids:* YES, plus 40% off hearing health care services

Length of hearing aid trial period:
60 day trial with no restocking fees

Length of warranty:
3 years — one of the longest you’ll find anywhere

Loss & damage coverage:
YES**FREE hearing aid batteries:
YES, a $150 value, mailed to your home

Personalized follow-up care:
1 year

Learn more. Or schedule a hearing screening today. Call toll-free 1-888-713-7664
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*Competitor coupon required for verification of price and model. Limited to manufacturers offered through the HearPO program. Local provider quotes only will be matched.

**Some exclusions apply. Limited to one-time claim for loss and damage.
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See reverse side.

Your HearPO Benefits at a Glance


